
10 February 2019 

Re: THE GENERATIONS OF MEN Short Film Adaptation 

To Whom It May Concern, 

My name is Danielle Redford and I’m the founder of Loveology Films. Under 
this banner I’m active as an international sales agent, placing Australian-
origin feature films with international distributors in order to engage with 
audiences around the world and generate a profit. 

This work sees me regularly engaging with the international market and 
bringing this market awareness to the original concepts and film projects I 
come into contact with from a producing capacity. When I first heard of the 
THE GENERATIONS OF MEN short film adaptation project, I knew 
immediately that this was a project that stood to see significant impact on 
both the domestic market and within the international sales field. 

When producing original content, one of the hardest elements that stands 
in the way of generating a return on investment is the ability to cut through 
a crowded market and communicate with a strong core audience who can 
champion the product on your behalf. THE GENERATIONS OF MEN has a 
powerful weapon in its back pocket when it comes to this inherent market 
challenge. Its core IP means that this project is not entering into a cold 
market. Those who already love and know Judith Wright’s work will be 
stirred to action when they’re given the opportunity to engage with a 
beloved story, celebrated now across almost sixty years of Australian 
cultural legacy, in a new cinematic form. The project carries immense 
potential to engage with Australia’s number 1 cinema-going audience: the 
female 40+ audience. This is the audience that Australia’s major distributors 
work to get into cinemas on a regular basis, and an audience that can find 
substantial support within a financing environment. 

Creating any kind of screen content is a difficult proposition within the 
Australian landscape, so it’s crucial that any project is carefully evaluated for 



the value proposition it provides, not only to an end audience, but to 
significant funding partners along the way. THE GENERATIONS OF MEN is a 
project that has already cleared large hurdles that would otherwise stand in 
the way of funding opportunities due to its unique position as being based 
on original, highly regarded and enduring IP. 

By creating a short film as a proof of concept, producers Elizabeth Simard 
and Joanna Joy are positioning themselves competitively within the market. 
They’re equipping themselves with a sales asset that stands to unlock a 
feature film or long-form budget that not only will see this story told on the 
scale it deserves, but will also carry with it significant economic impact to its 
region of production. A measured investment in a short film proof of 
concept stands to usher in a much greater impact and potential for 
cinematic storytelling. 

I believe THE GENERATIONS OF MEN has been entrusted to thoughtful and 
sincere hands, as each of these key creators carries a deep passion to tell 
this story with integrity and in a way that celebrates its legacy. 

With kind regards, 

Danielle Redford 
Founder/Producer 
Loveology Films 
danielle@loveologyfilms.com 

www.loveologyfilms.com 
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